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NTO

ME visitors to travel in luxury

Under the banner, Incredible India, the entire gamut of tourism potential
is on show during the Arabian Travel Market (ATM) 2013. Middle East is
an important market for luxury travel to India.

!la TT Bureau

is segment has regis-

tered = growth over the

I=st few years especially for
the boowy meains of India.

Wisitors from the UAE,
Sawmdi Arabia, Kuwait and
Bahrain form a critical mar-
k=t for luxury trains in India.
Travelling on these trains is
an excellent way to explore
the country without compro-
mising on comfort. Some of
the tourist luxury trains of
India are The Deccan
Odyssey, The Royal
Rajasthan on Wheels, The
Maharaja’'s Express, The
Golden Chariot, The
Palace on Wheels
and so on. In ATM

2013, the Indian
Railway Catering
and Tourism

Corporation (IRCTC)
will showcase the
Maharajas” Express,
the newest and the first lux-
ury train to journey across
the whole country.

Vikas Rustagi
Regional Director (West Asia & Afnicz)
India Tourism, Dubai

The Maharaja's Express
offers five itineraries to dis-
cover and explore the treas-
ure trove of India. The high-
lights of the luxu-
ry train include all
inclusive prices
with meals, sight-
seeing including
entrance  fees,
opportunity  to
meet Indian roy-
alty, choice of
optional excursions and lux-
urious spas at hotels and
valet service round the clock.

pants represen
tourism diversiiy ¢
nature, culture and
from India will be present
ATM 2013.

“One of the
highlights at

ATM 2013 would
be to depict India

as a multi-faceted
tourist destination
for luxury, wildlife
and medical tourism
potential of the
country,”

informed Vikas Rustagi,
Regional Director (West Asia

& Africa) India Tourism,
Dubai,

The India pavilion will
include 28 individual
booths. State Tourism
Boards of India, Air India,
Tea Board of India along
with a large number of tour
operators, travel agents,

=yurvedic/spa — all
v rTicipate to showcase
brand Imcredible India’.

“isizors to the pavilion
le to sample the
dian tea’, which
romoted by the
f India and the
=1 2 traditional
henna’ experi-
Iso witness cul-
rmances. Two
ies are being
from India,”

I gn tourist
arrival

have wit-
nessed a mncrease
over the years, touching
6.29 million i

2011, a spurt
of 8.9 per cent increase over
5.78 million tourist arrivals
in 2010. The Ministry of
Tourism has set an aim to
increase India’s share
in international tourist
arrivals from 0.6 to 1 per
cent by 2016. e

New Qatar

airpo "'

opening delayed

B The opening of Qatar's new
Hamad International Airport
(HIA) faced another 11"-hour
delay, this time for not meet-
ing newly-introduced safsty
and security requirements
mandated by the GCivil
Defence Department.

The Airport project
which has been completed by
a number of international
contractors, supervised the
system-readiness of the air-
port and issued international
certificates in the domain of
safety and security.

The airport has already
suffered a number of delays,
after missing its original tar-
get to commence operations

M Air Arabia announced the
launch of non-stop services
to Abha in Saudi Arabia, from
Sharjah. Beginning May 22,
2013, Air Arabia will offer
three weekly flights to Abha.
Operating on Mondays,
Thursdays and Saturdays, Air
Arabia’s Abha service will
depart  from  Sharjah
International Airport at




